EMNAVEK 2014-2020

ENIXEIPHZIAKO NMPOrPAMMA
ANTATQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

3 EpyaneioBnkn
| AVTaywVIOTIKOTNTAS

NA MIKPEZ & MOAY MIKPEZ EMNIXEIPHZEIZ

H enixeipnon MMAMIAKHZ TEQ. ANTQNIOS nou edpelel otnv nepipepeia KPHTHS evraxbnke ortn dpacn
«EpyaAeiofnkn AvtaywvioTikOTnTac» npolUnoAoyiopol 400 ekat. Eupw. H Jdpdon otoxelel otn BeATiwon Tng
avTaywvIiaTIKOTNTAG TWV HIKPWV Kdl MOAU HIKPWV EMIXEIPNOEWY, ENEVOUOVTAG OTOV NAPAYWYIKO EKOUYXPOVIONO TOUG,
TNV UI0BETNON OUCTNUATWY TUMonoinong & nigronoinong, kabwg kai o€ branding kal wneiakn NpoBoAn.

O ouvoAikog npolnoAoylopog Tng enevduong eival 200.000,00 € ek Twv onoiwv n dnuocia danavn avepxeTal Ot
100.000,00€ kai ouyxpnuaTodoTeital and Tnv EAAGda kai 1o Eupwnaikd Tapeio Mepipepeiakng Avantugéng Tng
Eupwnaikng ‘Evwong.

To enIXeIpNUATIKO OXESI0 NOU EYKPIONKE NPOG XpNHATO30TNON KAl UAonolgital, nepiAapBavel enevéUoEIg
OTIG NAPAKATW KATNYOPIEG:

v'Mnxavnpata — EEonAIouog

vMioTonoinan MpoidvTwyv — YNnpeoi®v — Aladikaci®v

v'’Suokeuaaia - ETikéra — Branding

v'Wnolakn MpoBoAn

v MeTagopika peoa

v'MigBoAoyikd kO6OTOG Epyalopevwy (VEO NPOCWMIKO)

MEO® TNG CUMMETOXNG O0TN Apdon, N ENIXEipNON NETUXE:

v BEATIWON TNG AVTAYWVIOTIKOTNTAC TNG

v al&non Tng kepdo®opiag TnG

v/ gvioxuon Tng eEWOTPEPEIAG

v/ €ENEKTAON TNG AYOPAG HE TN NPOCONKN VEWV NPoiOVTWV & UNNPECINYV
v €Eaopalion uwnAdTEPNG No1dTNTAG NPOIOVTA & UNNPETIEG

v al&non TNG NapaywylikotTnTag & BeATian ASIToupyIk®V d1adikaciwv
v/ gvioxuon Tng enIXeIpNUATIKOTNTAG

v dnuioupyia / diaTrpnaon NoIOTIK®WV BECEWV €pyaaiag

Me Tn oupBoAn Tou EMAVEK evioxUBnke n enixeipnon ano@epovTag opeAnN TNV aviaywvioTiKOTNTA TNG XWwPAg Kabwg

Kdl oTNV TOMIKN OIKOovVouid.
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Eupwnaiki ‘Evwon
Eupwnaiké Tapeio
MNepipepelakng Avantuéng

Me tn ouyxpnpatoddétnon tns EAAGSas kal tns Eupwnaikns Evwons



